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To host the most dynamic giving marketplacein 
the country that is the destination for charitable 

giving in the state of Minnesota.

The GiveMN Vision



GiveMN Goals

Fundamentally TRANSFORMthe way Minnesota 
donors and nonprofits connect for impact

GROW GIVING through donor education and 
engaging promotions

Significantly REDUCEthe cost of fundraising in 
Minnesota
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N The Opportunity - Emerging Technology

http://www.socialactions.com/bringlight
http://www.socialactions.com/celsias
http://www.socialactions.com/changingthepresent
http://www.socialactions.com/christmasfuture
http://www.socialactions.com/democracyinaction
http://www.socialactions.com/dreambank
http://www.socialactions.com/freedom-speaks
http://www.socialactions.com/giveindia
http://www.socialactions.com/globalgiving
http://www.socialactions.com/helpalot
http://www.socialactions.com/jolkona
http://www.socialactions.com/lend4health
http://www.socialactions.com/modest-needs
http://www.socialactions.com/optinnow
http://www.socialactions.com/policypitch
http://www.socialactions.com/razoo-community
http://www.socialactions.com/stop-climate-chaos-coalition
http://www.socialactions.com/twitter
http://www.socialactions.com/wildlifedirect
http://www.socialactions.com/youthnoise
http://www.socialactions.com/apathy-is-boring
http://www.socialactions.com/canadahelps
http://www.socialactions.com/change.org
http://www.socialactions.com/charityfocus
http://www.socialactions.com/climate-path
http://www.socialactions.com/dosomething
http://www.socialactions.com/earth-justice
http://www.socialactions.com/fundable
http://www.socialactions.com/givemeaning
http://www.socialactions.com/globalgiving-uk
http://www.socialactions.com/ideablob
http://www.socialactions.com/kiva
http://www.socialactions.com/live-earth
http://www.socialactions.com/nabuur
http://www.socialactions.com/pincgiving
http://www.socialactions.com/poptech
http://www.socialactions.com/sixdegrees
http://www.socialactions.com/takingitglobal
http://www.socialactions.com/universalgiving
http://www.socialactions.com/wiserearth
http://www.socialactions.com/zazengo
http://www.socialactions.com/betterplace
http://www.socialactions.com/care2-petition-site
http://www.socialactions.com/changents
http://www.socialactions.com/christianvolunteering
http://www.socialactions.com/delicious-takeaction
http://www.socialactions.com/donorschoose.org
http://www.socialactions.com/firstgiving
http://www.socialactions.com/getinvolved
http://www.socialactions.com/givology
http://www.socialactions.com/greater-good-south-africa
http://www.socialactions.com/idealist
http://www.socialactions.com/knightpulse
http://www.socialactions.com/microgiving
http://www.socialactions.com/ngopost
http://www.socialactions.com/pledgebank
http://www.socialactions.com/prax.ca
http://www.socialactions.com/sasix
http://www.socialactions.com/thepoint
http://www.socialactions.com/volunteermatch
http://www.socialactions.com/wokai
http://www.socialactions.com/amazee


Individual philanthropic giving in Minnesota is a $4 billion market. For 
every 1 percent of Minnesota individual charitable giving moved online, 
the nonprofit sector will save more than $5 million in fundraising 
expenses

The median nonprofit organization raises less than 1 percent of its funds 
online ςeven though it is far cheaper than other methods

The Opportunity ςSaving Costs



Donors increasingly search on-line for causes that match their values

Online giving is growing fast ς46% in 2009

Online givers are younger, give more, and network with others about the 
causes they support

Wealthy donors are also becoming more wired

Donors want:
-- convenience
--good information
--direct connections with causes
--to see impact at the project level

Sources: Blackbaud;  Network for DƻƻŘΤ /ƻƴǾƛƻ ά¢ƘŜ ²ƛǊŜŘ ²ŜŀƭǘƘȅέ

The Opportunity ςEngaging Donors



It costs $0.07 to raise a $1 online versus $0.20 average

Cost to Raise $1

Sources: Fund-Raising: Evaluating and Managing the Fund Development Process (James Greenfield); Cost Effectiveness of Nonprofit Telemarketing 
Campaigns (Keating, Parsons & Roberts); Charity Navigator; and Network for Good.
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Nonprofit researches
prospective donors.

Sends donation appeals.
Sends more appeals.

Nonprofit receivesdonation. 

The Old Fundraising Model


